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Part One

Prototype

Onboarding & Introduction

Focused on simplicity by allowing users to freely input their
expectations from this platform, leveraging user data to create
a more personalized and meaningful meditation journey.

Interaction with data

The vision is to deeply personalize the app for each user,
offering curated techniques tailored to their goals, such as
spiritual growth or stress relief.

Desirability & Persuasion

Helping users deepen their understanding of their traditions,
identify their needs and interests, and establish a sustainable
daily practice or habit.

Prototype Link: https:/www.figma.com/proto/IW6EqknPF5HZ5afbKkvdLt/MeditationWise-(NWU)?page-id=2%3A1637&node-
id=2-3946&viewport=847%2C377%2C0.28&t=3CpO2WYLQHJygGWp-1&scaling=min-zoom&content-scaling=fixed&starting-point-node-id=2%3A4023

MeditationWise



https://www.figma.com/proto/IW6EqknPF5HZ5afbKkvdLt/MeditationWise-(NWU)?page-id=2%3A1637&node-id=2-3946&viewport=847%2C377%2C0.28&t=3CpO2WYLQHJygGWp-1&scaling=min-zoom&content-scaling=fixed&starting-point-node-id=2%3A4023
https://www.figma.com/proto/IW6EqknPF5HZ5afbKkvdLt/MeditationWise-(NWU)?page-id=2%3A1637&node-id=2-3946&viewport=847%2C377%2C0.28&t=3CpO2WYLQHJygGWp-1&scaling=min-zoom&content-scaling=fixed&starting-point-node-id=2%3A4023
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Overview

Case Study

How might we design a globally
accessible, culturally inclusive
meditation platform that integrates
diverse spiritual traditions, such as
Hinduism, Judaism, and others, to
provide personalized and tradition-
rooted mental well-being
experiences for individuals seeking
deeper connections with their
cultural or spiritual identities?

Current meditation tools provide

generic content, overlooking users’
cultural and spiritual preferences.

Problem Statement
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Develop a platform offering guided
practices rooted in diverse spiritual
traditions, led by authentic experts.

Goals

\

/

Target users are young adults (18 -
35 years) who are relatively tech-
savvy and comfortable with digital
platforms. Users that are looking to
explore their cultural and spiritual
identities and are open
mindfulness and mental well-being
practicers.

Target Audience

4

Project
Summary

| began with a higher-
fidelity prototype and
revisited earlier stages
to incorporate new
Insights and learnings.
One key takeaway was
the importance of
fostering an emotional
connection with users.

The app should not only
offer practices but also
guide users in selecting
the techniques that
resonate most with their
emotional and spiritual

needs.
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Competitive Advantage

MeditationWise can incorporate guided meditation practices rooted in Hinduism, Judaism, and other spiritual traditions, led
by verified experts or spiritual leaders, allowing for more personalization.

Competitive Analysis

InsightTimer

Offers diverse meditation content, @ headspace

including spiritual practices, but doesn'’t
emphasize personalization or strong
cultural inclusivity.

Case Study

Community-driven platform with a large
library of meditations and courses from
diverse creators

MeditationWise




Process

Case Study

Design

lterations &
Feedback

With the help of critique
exercises, | was able to discover
the following gaps and work on

them:

e Progress bar during onboarding
¢ |ncluding pre-set options/brief

explanations

¢ Including subtle animations &

visual cues

Jmal! | think you overall did a fantastic job! My
y feedback would be for the progress and

irch bars at the top of your screen once logged
It took me flipping between screens to
derstand the design. | may consider having all

1 tab names visible, and instead highlighting the
1 that the user is on.

jree with Morgan'’s points here, the progression
:ton would definitely make navigation more
Jitive, and adding more guidance to the intake
m would improve usability. Another small detail
it could enhance the experience is

orporating visual cues—like subtle animations
nighlights—to guide users through the tutorial
re seamlessly. Overall, your app is coming
|ether really well!
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Hi Uma! Great work! &

| have a couple of suggesti.@ns that might
enhance the user experience. Consider adding
clear progression button that guides users to th
next slide, rather than leaving them to figure ou
that they need to click through all the tabs to
navigate your tutorial. This would make the flown
more intuitive! Also, your intake form is a bit
unclear in terms of what kind of input is expecte¢
from the user. You might improve this by addinc
brief explanation at the top or incorporating a
dropdown with pre-set options to guide users
more effectively.

Hope this helps! Let me know what you think ar
am in awe of how much you’ve accomplished oi

your app. =

+* schedule

Pro... Pro...
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Sub... Sub... Sub...
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Process

Case Study

Usability Testing

During the research phase, after a competitive study, | conducted user
interviews to better understand what Ul improvements were needed

Fuos ™
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= Serolls up: browsing
=+ Selects "Learn’ page
+ Clicks links: “books™, “inspiration”,
"meditation”
= Scrolls through articles: uninterested
= FAQs page
= Conlact page
= Profile page: sees “sgn up”
+ Search icon: “hinduism” (one result), “ageless
wisdom” {same result - “why meditate")

Jide | 21 | Digital Artist
User Flow:

= Scrolls home pape
+ ‘Meditate’ button - Free 7-dsy Mindfulness
Training - Reads description
+ Reads each question
+ Goes back to 'Choose technigque by Tradition” -
clicks "Christianity"
= 'Biblical' - reads description
« reads each concept question
+ spends one minte reading
= Clicks link inside a question to visit site
« ‘How it works' - begins reading and goes back
immediately
= Finds ‘Biblical' meditation again
+ Clicks ‘play’ om guided practice (subseribe page
shows up) - user goes hack
« ‘Ahout us’
» 'Home'
» Clicks "Meditate’ - sane thing
+ Ulicks “Free 7-day mindfulness..”

Parul | 35 | Project
Management

User Flow:
= Scrolls through *Home'

= ‘About us'
+ Scans text

T il easy bo mavigade? What are some issues with navigation?

“Weea,.., it droes 2 pood jobs. Mo matber wivich page i go on, it Balls ander where i@ supposed to be, This is ol fine as loog o8 it's nok jog mech info or clutieped (=elects
0l g v I8 wennrhes. et sl bt s et s’y Hkeer posadinng, 4wl I7) ponet bt wen ™t iF 1 dos necessanoty Tave o | wand qick Dobe thigs. =

Wonld you think this sive is eredible? Does it proside the information you would wint to know?

"Bevsitese | books a lialy csridatead, o's where @ prahahly loses messt of (s eredibiling. 1 vou eoubd make it ok eleaner, aned moee mdern, the credibiliiy woukd go
up. The fimctionality just warks really well thoughe And the data Jooks good toa.”

v could see this as an app, what woukd yon saggest it do diffecently®

“Cleaner amd better colors. hetber theme? Less datber. The website dossn't make me wanma subscribe.. the information woul Id but Joaking ak the site, [ don't
thiink E ol abaczite, Trn rving Lo imein Uis i an ape.. b bo e how this vould be a better spp (han the welsite, Twould sy that the muin leadins
ol b e eliseety related to the mabt ot hand. Liss clutter dn the meiwa and provide this ot the bottons {nstead o juss the lintle huttons sou eould elick o e
speen that woukd toke away the clutter. *

Jide Feedback:

“Tothe: (romd poge, Thees was il 200 rueh nfoematius, Jast the sy Bar end abeo mor: options with e mediee bunion, leam, ere, Also-the feee trial slhieh | thoaghi dhe St Intended oo lead my
e fon he ssocion b Lresed from el b right o "o faies v par In s ood posdihen oo thas whiai Twarmed o b mone af o] rhoss MelRaie bumon H e what veas In
thee 7 day mivedfui s ersdnizg b @ s frocaral oo e whats that s, L L e e i i s (i il B i a1y

wre's -
“sobvscribn” pugeh, s, omly IF von bog in, bt reulisg | geess AR These shiar anwers aresiee 1 sk This b Be o FAGS right awey and ihses really cool Tthink s of gestions arise shone
rerstitation raperialy far o begirmer s el woesmin. St minch s s right no, §gusss 3 phors sk b moc differmt - 3 thisk tismennt i bigeer drions ik deiciop gkt noe, §think
i ety virely o Bol i wnen't demsen 40 goirng oo S pegge all that mch fmn Horme page) jas e of ey imge s s deawn msodisely o mdittisg ..

What da yous think this wehsite is ahout so far?

Frhvere 't Hie ome sechnique... ther ave may waps that yirs c go abou i Especial v religion, Taking in theee perspactvies hismrically. There'san ind usinn of ser pares of wch rebgio that
ey proreili el thatsrvally the tring tha stasd et b, Edont kit imasy sther malition apps - noybe calin snd troe (5 azl that's aboat & whin i coses ot e thiis ool | goss.”

Is it easy b0 mavigate? What are some issues with navigation®
“Itevmmis ooff ms bearotd rng oowohebes b vy < it grkn [k i cotarsg tht v wouddd b tsbiong it colkege. With i s of inds, i ikt Tt (i gs pensinieg o et iwebnigues of siolisin and

hen the different socthoss et keod i mone info 0w speciic toplos {artkdies. sevthon . There ase more optkons for leaming sboo 1 md vveml | paiting op of info for this webrie s plocky doee, Moo
el 8 wovwdd sy, T ookors Relp oo » bot, 15 helps by out b ot pieoes of fest,”

Waonld you think this site = credible? Does {t provide the Infornantion vom wonld want to knsw?

“1 ik it cvrded v e muew pedishing - m crmpansen o o ofwobates § g to nes, 1 shink e o b basks for s ko, A ot of things inchsde semilling and i v e ieving tnadd moes desin,
I bnrp e v wvngagond o o s, Theew's mot rolly ey widie: cithar. W ooy clu @ b of vy hese day e thae et drings, Mo mesing dhements sl belpo s o

Womld you subsoribe?
“Lavenn., for e, | guoess n pear? | wisihd sy ves cacse € soems crodible [ the serse thn there's a ot peeckoed i poge that | eould seeigaee. | woukl preb mele an oot tosubseribe st o i
(LRI A

1T oo combid s Uhis as am s, whal seould you saggest il do differently?

*Thef LT GEIRAIEE o WU ot B - Btk Al ker sereenis. A Lot of Wl b Eberiee s peoqibe donl wimnn be resiing il thil. (msepone mons e mets ke penyi: e Bt aod
engagrl for whonever messge . Make propie wemng subscrite,©

Parul's Feedback:

“1 think there's a lot of wonls, too much writing, [ feel ke there's a lot of writing and when I'm Inoking st seoethleg, espeslally a meditstion site, 'y pot looking for &
Bt nf s, st Ehve finval result Just hos bo medlitate, Also abonrl us’,, it be mice fe knosw/see picheres. | understand vou'ne talking about meditation bull what abo
st s When wiis el ? Hion i thi e b il ? 1 the ‘osetect’. | wieuld make this « bt mens cess. Insteid of Tow can we halp?', use more— Csend ik s
missage...”, oaking for sumething special ¥”, “wanna Jem maore meditation?”) Yoo should alsy have a mailing list... i beum mare instesd of hming to subseribe. Lave
Rhe fromt picture, but Fean'tsee the whole thing, cause its cul off the piciore (user usss 2 Thinkpasd Taginp). [ ke the fromt page - 1 jiest think pictures nesd t be reduced
o hit more "How it works'.... | was expecting |ess words and mmvbe like Bttle ioons 1o explain haw it works weoald be ool Bt should be moee of a diagram..... {shows me
pictures Bke the diagram on google images ). Maditare”.. | e this for sure, Different tochnigues is good. Usder Teams’, | think, this in general, all the images look too
it fior e meroein. T e ooline toe e it [mestesed] o sk oo ¢l nvegies). (Shaoes e ww swirkbparcam for peference)”

‘Whint da you think this wehsite is about so far?

Finding 1: Preference for concise and engaging content

Users prefer concise, visually engaging content over text-heavy
sections, showing interest in interactive features like categorized
meditation techniques and linked resources.

Finding 2: Specialized content needs clarity

Users are drawn to specialized content but get frustrated with
repetitive or unclear search results, emphasizing the need for unique,
well-organized information.

Finding 3: Streamlined navigation and clear CTAs

Users skim through dense pages but respond well to clear calls-to-
action, highlighting the importance of intuitive navigation and
prominent actionable elements.
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Final Design

Case Study

Meditation

WISE

Get Started

Already have an account? Sign In

Understanding of Higher Purpose

‘”’1 DY INeed (opll

Raja Yoga Meditation

An Ancient Practice to
Master the Mind

P —
GUIDED TIMER ONLY

B o< K

Technique Description |

a is considered to be the highest form of yoga.
e use of a d the
vour mind and make it your servant, rather

than your master...

Meditate Progress

Meet The Teachers

F 2 \e
y

Stephan Bodian  Tara Brach Pema Chodron

Meditation Basics

What Type of How To Start  Why Meditate?
Meditation is Meditating
Right For You?

)

Progress

Uma Dhamija

Completed
essions

Current Meditate Streak

Scheduling

Next Session:
September 2, 2021
Raja Yoga Meditation

Subscription

Annual Membership

Next Renewal:
December 24, 2021

Meditate

3 Days

Scheduled Sessions: 17
Completed Sessions: 32

History

Your Progress

Last Session:
Raja Yoga Meditation

V)

Progress

MeditationWise



Next Steps

Case Study

Gamification

Incorporate progress tracking,
badges, and rewards to
motivate users and make
meditation engaging. This
approach encourages
consistent practice by turning
mindfulness into a rewarding
experience.

Integrations

e Al-driven suggestions through
onboarding based on user
preferences, cultural
background, and goals.

e Integration with wearable
devices: sync with devices like
Fitbit or Apple Watch to track
meditation impact on health
metrics.

Wearables

Leverage wearable
technology to provide real-
time feedback on
meditation’s impact, such as
heart rate and stress levels.
This integration enhances
user trust and personalizes
the meditation journey.

MeditationWise



Part Three
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Color

Design System
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%o @ Lato n Merriweather
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Typography Clean, sans-serif design Serif style to add warmth, perfectly

ensures clarity and simplicity reflecting the brand's values
To balance readability
5 i Subtle accents 1
with a touch of elegance LMt oone foomerey 18N
and Wa rmth Regular Body text (paragraphs,
descriptions)
- . . . | | Regular

Pairing a serif font (Merriweather) with a sans- Medium Subheadings (section

serif font (Lato) would create a balanced and titles)

visually appealing hierarchy for a product like . d Emohasis (callout
- L ) mphasis (callouts,
5 MeditationWise Semi Bo o Bold
>
L;C)D B0|d Headings (main
.g titles)
A

Extra Black Strong impact (hero BlaCk
text, logos)
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Branding

Design System

lcons & Media

lcons and media should reflect simplicity and
serenity, using clean lines and soothing imagery
to align with MeditationWise's calming
aesthetic.

o D
fro G

Branding

To meet tranquility,
balance, and
mindfulness, creating a
calming and harmonious
user experience

lcons & Media

identity, Values, and Messaging

|dentity, Values, & Messaging

Consistent use of icons and visuals reinforces
the brand’s identity, ensuring every element
communicates mindfulness and balance.

|
|
i/’
‘I/;é:-—f_..

-..__:::'.___.--
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Primary Secondary Accent

% To convey trust, depth,and  These softer tones provide balance  Subtle vibrancy fosters serenity 5
O warmth, establishing a strong and  and versatility, enhancing readability  and creativity, guiding focus
reliable foundation for the brand  and creating a soothing atmosphere.  gracefully.
Colors
Deep Teal Light Gra Muted Lavender
P 5 y The color palette should reflect
MeditationVWVise's values:
1F4E7/9 F2F2E2 A6C5EO tranquility, balance, and mindfulness,
creating a calming and harmonious user
experience
Deep Navy Warm Beige Dusty Rose Primary Colors: Deep Teal, Deep Navy, Warm

Gold

c TE2A38 EBD/C4 D8A/AO Secondary Color: Light Gray, Warm Beige, Pale

P_,U)) Ice Blue

>

Vp)

-

2 Accent Color: Muted Lavender, Dusty Rose,

Q

a Warm Gold Pale Ice Blue Soft Sage Green Soft Sage Green

F2A00/ DCEFF5 ABBFAO
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